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MARKETING WITH A MISSION

Use our media services to power up your media gameplan:

« Reach the targeted HIMSS APAC
audience and engaged users

surrounding HIMSS23 APAC contfent *  Associate your brand with HIMSS, gaining Choose from a range of targefed
credibility among your farget audiences advertising options, including ad banners,
« Leverage our diverse media channels, . sh ; d thought ad placements, and sponsored contfent,
including eDMs, HIMSS TV, HIMSS owcCdase your expertise and Thoug tailored to your specific goals and budget
. , leadership through exclusive interviews,

Conversations, to extend your brand's : . ) ) )

visibility sponsored confent, and fopic spotlights - Directly engage with your target audience
through strategic placements in HIMSS

*  Position your company as an industry Media channels

« Gain increased exposure with decision-

. leader and influencer, capturing the
makers in the healthcare and technology . f . .
space attention of key stakeholders « Increase brand awareness and drive traffic

to your website

HIMSS °



MARKETING WITH A MISSION

Give your content
the attention it
deserves

Engage with an active, reachable
membership through digital content,
events and thought leadership

. HIMSS

550+

Corporate
Members

500+

Not-for-profit
Members

120k +

Individual
Members

780k +

Neleile]
Followers
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MARKETING WITH A MISSION

HIMSS22 APAC Campaigns drove visibility
and engagement

HIMSS@® P——

It's not foo late fo register for
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RE-IMAGINE HEALTH KEYNOTE SESSION HIMSS WhoWeAre  WhatWeDo  Membenhip  Resources  News  Events s (D

Care isn’t what it used to be:
the need to elevate consumer experience I I I I I S S .
o NFE EXH

APAC HEALTH C RE BITION
26 - 29 September, 2022 | Bali *

g ®

JOIN US IN
BALI

72 MBER 2022

Let’s reunite and Reimagine Health at healthcare’s most influential event
Ready fo register?

Ad+ HIMSS
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MARKETING WITH A MISSION

HIMSS23 APAC
Email Campaigns

PROGRAM ELEMENTS:

« Use visually appealing banner advertisements and/or
compelling call-to-action links to Healthcare IT News

AVAILABLE PLACEMENTS PER ISSUE:
« 728x90 Leaderboard

+ 300x250 Medium Rectangle @EEA Il Y AT
e  Exclusivel All ad placements per issue

HIMSS

Comprehensive m
Point-of-Care

Solutions Visit us at HIMSS Booth #2844

Machine learning innovations, created in-house

Phoenix Children’s Hospital EVP and Chief Innovation Officer David Higginson previews his HIMSS23
discussion, explaning how Al algorithms supplement the work of the hospital's clinical and operational
teams to improve care quality and efficiency.

i Linscc S




MARKETING WITH A MISSION

HIMSS23 Coverage on
Healthcare IT News

PROGRAM ELEMENTS:
* Banner advertisement placements across all HIMSS23 APAC
coverage pages on Healthcare IT News

AVAILABLE PLACEMENTS:
« 728x90 Leaderboard
+ 300250 Medium Rectangle

DURATION:
+ 3-month program (Aug-Oct 2023)

HIMSS

Healthcare ITNews

Full COVID-19 vaccinations to
be required for HIMSS21
attendance




MARKETING WITH A MISSION

HIMSS23 APAC ‘
TOp I Sp otli S ht N | e,

EXCLUSIVE!

Strategy for the Future

PROGRAM ELEMENTS: Spotlight Series

» Sponsored 4-page editorial summary brief with a custom 5th L0l cCOPFUTIE
page Q&A featuring your company’s Subject Matter Exert (SME)

» Retain ownership of the Q&A and usage rights

» To be syndicated through HIMSS23 APAC EDM

+ Gain access to 25 Targeted Leads
In our Spotlight series, we dive into key topics that will be

EXCLUSIVE TOPICS [P|CK 1]: ex’rensively covered at HIMSS23 APAC.

+ Data & Information
* Personalised Care
+ Technology

With the opinions of your subject matter expert fortifying
the key takeaways from the Conference, the Spotlight
Series positions your brand as a thought leader amongst
a focused audience.

HIMSS °




MARKETING WITH A MISSION

Thought Leader
Interview

SHOWCASE YOUR EXPERTISE,

EARN CREDIBILITY WHILST INCORPORATING
YOUR PRODUCTS AND SERVICES IN

AN IMPARTIAL AND ENGAGING WAY

PROGRAM ELEMENTS:

« 5-question written interview with sponsor's key
executive/subject matter expert

+ Interview will be posted on Healthcare IT News
pre/post-Conference

* Includes a compelling CTA link to your website

. HiMss



MARKETING WITH A MISSION

Get movin’
with HIMSS TV

BENEFITS:

* Raise awareness of your company within the HIMSS community

« Share your unique value proposition with new decision-makers

* Acquire a professionally-produced video asset for your
marketing initiatives

PROGRAM ELEMENTS:

 Engage in a 3-5 minutes 1:1 interview conducted by a HIMSS
TV host on location

+ Syndicated on himss.tv

« Receive access to final edited video for continued utilisation

HIMSS

If | go back and we look at breaches in

general, there's about,
Sponsored

&

‘ *Video length may vary from

length available for this offering




. HIMSS

MARKETING WITH A MISSION

HIMSS23 APAC
Website Sponsorship

EXCLUSIVE!

CAPTURE THE EYEBALLS THAT MAKE THEIR
WAY TO THE CONFERENCE WEBSITE

PROGRAM ELEMENTS:

Exclusive sponsorship opportunity to get your message out on
the Conference website that garnered over 132K page views
in 2022

A 728x90 display ad will be featured prominently on various
pages of the Conference website

DURATION:
From on-board to end of conference
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Thank you

JC

jaw@himss.org

+65 9856 0804

“ HIMSS
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